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APPENDIX

1. Company Structure

PACE Food Retail
Co.Ltd.

DEAN & DELUCA Asia
(Thailand) Co.,Ltd.
100%

DEAN & DELUCA Inc.
100%

2. Growth

DEAN&DELUCA

@

2019 PACE owns 5 stores in USA, 11 stores in Thailand.

42

STORES
WORLDWIDE

717

STORES
WORLDWIDE

Information as of July 2019
+6 coming storesin 2019


http://www.deandeluca.com/
mailto:pr@pacedev.com

3. Performance

DEAN & DELUCA INTERNATIONAL AND THAILAND BUSINESS

Revenue
630.47
556.26
523.74
462.45
13.3%
93,81 106.73
+13.8%
Inter Thailand Total

OJunel7 - May18 @ Junel8 - May19

13.3%

140.00
120.00
100.00
80.00
60.00
40.00
20.00
MB
(20.00)

(40.00)

EBITDA
115.23
79.80
35.43
32.45
ﬂ (31.79) i
Inter Thagland Total

OJunel7 - Mayl8 M@ Junel8- Mayl9



